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Abstract  
Provenance is fundamentally about the point of origin of foods. It is unsurprising, then, that studies of 
food provenance typically focus on circumstances of production and on the routes that foods follow 
to get to situations of exchange and, to a lesser extent, final consumption. However, this dominant 
framing leads to an asymmetry of attention between production and consumption. By neglecting the 
situatedness of food purchase and use, much of what makes provenance meaningful and productive 
for consumers is missed. In response, we draw upon qualitative and ethnographic data to explore why 
and how it sometimes matters where food comes from. What emerges is an expanded and 
problematized practical understanding of provenance, where concerns for the point of origin of foods 
is generally inseparable from, and subsumed within, a broader range of ethical concerns about where 
food comes from.  
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Introduction  
TｴW┞ ﾏ;ﾆW デﾗﾗ ﾏ┌Iｴ ﾗa ヮヴﾗ┗Wﾐ;ﾐIWく Iデげゲ ﾉｷﾆW ; aWデｷゲｴく Yﾗ┌ ゲWW ; ヴWIｷヮW ;ﾐS ｷデ ゲ;┞ゲ 
さ┌ゲW Iデ;ﾉｷ;ﾐ ﾗﾉｷ┗W ﾗｷﾉざ ﾗヴ ゲﾗﾏWデｴｷﾐｪ ﾉｷﾆW デｴ;デ ぐ Iデげゲ ; ﾉﾗ;S ﾗa Iヴ;ヮ ぐ B┌デ ┞ﾗ┌ ゲｴﾗ┌ﾉS 
W;デ aヴWゲｴ aﾗﾗS ;ゲ IﾉﾗゲW ;ゲ ヮﾗゲゲｷHﾉW デﾗ ┘ｴWヴW ｷデげゲ ｪヴﾗ┘ﾐが aﾗヴ aヴWゲｴﾐWゲゲく  
(Ted Anderson, 65)  
This quote, from one of our research participants, captures something of the currency of provenance 
as a concern in relation to food. This currency is reflected not only in popular food media, but also in 
a burgeoning academic literature which has arisen primarily within the agro-food tradition where, for 
example, questions relating to provenance have been largely concerned with the circumstances of 
production and the routesねand distanceねfoods travel to get to retail, their historical-geographical 
さI;ヴWWヴゲざ ふB;ヴﾐWデデ Wデ ;ﾉく ヲヰヰヵぎ ヲヵぶく “Iｴﾗﾉ;ヴﾉ┞ ;デデWﾐデｷﾗﾐ ｴ;ゲ aﾗI┌ゲWS ﾗﾐ デｴW ゲｴﾗヴデWﾐｷﾐｪ ﾗa aﾗﾗS Iｴ;ｷﾐゲ 
ふ‘Wﾐデｷﾐｪ Wデ ;ﾉく ヲヰヰンき IHWヴ┞ ;ﾐS M;┞W ヲヰヰヵぶが デｴW さケ┌;ﾉｷデ┞ デ┌ヴﾐざ ふGﾗﾗSﾏ;ﾐ ヲヰヰンき Cｴヴ┣;ﾐ ヲヰヰヴき G;┞デ;ﾐ 
ヲヰヰヴぶ ;ﾐS さ;ﾉデWヴﾐ;デｷ┗Wざ ゲヮ;IWゲが ゲ┌Iｴ ;ゲ デｴW ｷﾐデWヴﾐWデ ;ﾐS a;ヴﾏWヴゲげ ﾏ;ヴﾆWデゲが ;ゲ ゲｷデWゲ ﾗa W┝Iｴ;ﾐｪW ふL; 
Trobe 2001; Holloway 2002; Kirwan 2004; Selfa and Qazi 2005). 
Given that provenance is framed in terms of the point of origin of foods, this process of following foods 
from production is perhaps not surprising. However, it leads to an asymmetry in the view of the overall 
relations of production and consumption. Within this range of research, consumers are typically only 
engaged insofar as their consumption of products is implicated within specified alternative supply 
chains, products and sites of exchange. Rather than focusing on these, or on particular modes of 
production, the research reported here starts from a different place: the everyday performances 
involved in feeding the family. Drawing upon data collected via focus groups, and a household study 
combining food-based life history interviews and ethnographic methods, this paper responds to other 
scholars (Roe 2006; Eden et al. 2008; Blake et al. 2010) who have called for explorations of the issue 
of provenance from the ground up. The data we present reveal that where provenance appears as a 
concern, it is embedded within the wider ethics of food production and consumption. These ethics 
are often conflicting and in tension, rather than simply complementary or mutually reinforcing. Our 
data make visible the ways in which consumers can feel pulled in different directions, and how the 
various discourses which are expressed through provenance must be negotiated into the exigencies 
of everyday food provisioning, which itself must fit into everyday lives. In analysis and discussion of 
these data, it is consequently rarely possible to consider provenance as it is conventionally understood 
ｷﾐ aﾗﾗS ゲデ┌SｷWゲ ｷﾐ ;ﾐ┞ さヮ┌ヴWざ ゲWﾐゲWく ‘;デｴWヴが ヮヴﾗ┗Wﾐ;ﾐIW W┝ｷゲデゲ ;ゲ ;ﾐ ｷゲゲ┌W ﾏﾗヴW complex and less 
clearly bounded than academic debates allow for, leaking into other ethical concerns about where 
food comes from. Our discussion therefore inevitably traverses across a range of issues of ethics, both 
continuousねand in tensionねwith core concepts of food provenance. By examining provenance from 
the standpoint of domestic consumption, what becomes visible is a shift in emphasis away from the 
ｷSW; ﾗa さWデｴｷI;ﾉ Iﾗﾐゲ┌ﾏヮデｷﾗﾐがざ SWaｷﾐWS ｷﾐ ヴWﾉ;デｷﾗﾐ デﾗ ヮ;ヴデｷI┌ﾉ;ヴ ﾗHﾃWIデゲ ﾗa IﾗﾐIWヴﾐ ふB;ヴﾐWデデ Wデ ;ﾉく ヲヰ05), 
デﾗ┘;ヴS ;ﾐ ;Iﾆﾐﾗ┘ﾉWSｪWﾏWﾐデ ﾗa さIﾗﾐゲ┌ﾏWヴ WデｴｷIゲざぎ aﾗヴﾏゲ ﾗa ヮヴ;IデｷIWが ｷﾐIﾉ┌Sｷﾐｪ ゲｴﾗヮヮｷﾐｪが ｷﾐ ┘ｴｷIｴ 
tensions, conflicts and ambivalences between different ethical concerns are embedded in the routines 
and rhythms of everyday life. Indeed, this approach enables us to understand more fully how the 
landscape of consumption (Everts and Jackson 2009) is situated within the broader landscape of daily 
interactions, obligations, responsibilities, opportunities and constraints wherein provenance becomes 
a resource to deployねeither through enacting or resisting itねin performing the everyday tasks 
associated with feeding the family.   
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Locating Provenance in Food Ethics and Discourses  
While relatively little research has explored questions of provenance in terms of their empirical 
grounding in the everyday landscape of domestic food provisioning, critical research on other food 
movements and discourses has already illuminated some of the tensions, conflicts and ambivalences 
with which concerned consumers find themselves presented in performing care involving food and 
feeding. These existing literatures provide a framework for approaching the embeddedness of 
consumer engagement with and appropriation of ideas and practices of food provenance. For 
example, closely related tﾗ ヮヴﾗ┗Wﾐ;ﾐIWが デｴW IﾗﾏヮﾉW┝ デｴWﾏW ﾗa さﾉﾗI;ﾉｷデ┞ざ ｷﾐ ヴWﾉ;デｷﾗﾐ デﾗ aﾗﾗS ヮヴﾗ┗ｷSWゲ 
a useful means of approaching these debates. In so far as locality is a matter of the origin of products, 
it is a concern continuous with provenance. Importantly for our discussion, it has been noted that 
ﾉﾗI;ﾉｷデ┞ ｴ;ゲ SｷaaWヴWﾐデ ｷﾏヮﾉｷI;デｷﾗﾐゲ SWヮWﾐSｷﾐｪ ┌ヮﾗﾐ デｴW IﾗﾐデW┝デくヱ FW;ｪ;ﾐが ┘ｴﾗ ゲヮW;ﾆゲ ﾗa さデｴW ｷﾏ;ｪｷﾐWS 
ｪWﾗｪヴ;ヮｴｷWゲ ﾗa デｴW ﾉﾗI;ﾉざ ふFW;ｪ;ﾐ ヲヰヰΑぎ ンヶぶが SｷゲI┌ゲゲWゲ ｴﾗ┘ ;ゲゲ┌ﾏヮデｷﾗﾐゲ I;ﾐ HW ﾏ;SW ヴWｪ;ヴSｷﾐｪ ケ┌;ﾉｷデ┞ 
and provenance based upon terroir and labels of origin. He also highlights, as does Winter (2003), that 
concerns about provenance may be embedded in issues of defensive localism. Reporting data from 
the UK, Winter suggests that consumers may be more motivated by a defensive politics of localism 
than they are by quality based on organic and ecological production (Winter 2003: 23).  
Provenance is also implicated in the wider ethical imperatives involving food which consumers may 
routinely negotiate. Indeed, Morgan (2010) highlights the multiple, and sometimes competing, 
さ┗;ﾉ┌Wゲざ ﾗﾐ ﾗaaWヴ ┘ｴWヴWｷﾐ ヮﾗｷﾐデ ﾗa ﾗヴｷｪｷﾐ ;ﾐS ヴﾗ┌デWゲ デﾗ ﾏ;ヴﾆWデ ;ヴW ;デ ゲデ;ﾆWく Fﾗヴ W┝;ﾏヮﾉWが IﾗﾐIWヴﾐWS 
consumers may find themselves presented with arguments about food miles and carbon footprints, 
on the one hand, and the challenges faced by distant farmers and the importance of fair trade, on the 
other. Do they choose climate change or social justice? Furthermore, if it is not enough that consumers 
are presented with concerns over whether to support distant, local or future others, there is the 
additional dilemma regarding non-human actors. Miele and Evans (2010), reporting data collected 
from Italian consumers, suggest that food labels denoting the welfare-friendly provenance of meat 
and meat products have become a new tool in ヮヴﾗS┌Iｷﾐｪ さWデｴｷI;ﾉﾉ┞ IﾗﾏヮWデWﾐデ Iﾗﾐゲ┌ﾏWヴゲくざ CﾉW;ヴﾉ┞が 
ﾏW;ﾐｷﾐｪ ｷゲ ﾏ;ﾐ┌a;Iデ┌ヴWS ;ﾉﾗﾐｪ IﾗﾏﾏﾗSｷデ┞ Iｴ;ｷﾐゲき ;ゲ J;Iﾆゲﾗﾐ Wデ ;ﾉく ﾗHゲWヴ┗Wが aﾗﾗS ｷゲ ｷﾐIヴW;ゲｷﾐｪﾉ┞ さゲﾗﾉS 
┘ｷデｴ ; ゲデﾗヴ┞ざ ふJ;Iﾆゲﾗﾐ Wデ ;ﾉく ヲヰヰΓぎ ヱヴぶが ヴWゲ┌ﾉデｷﾐｪ ｷﾐ ;ﾐ WデｴｷI;ﾉ ﾏｷﾐWaｷWﾉS aﾗヴ デｴﾗゲW Iﾗﾐゲ┌ﾏWヴゲ ┘ｴﾗ ;ヴe 
concerned with issues of provenance, in one guise or another. However, as Weatherell et al. note in 
ヴWﾉ;デｷﾗﾐ デﾗ ﾉﾗI;ﾉ aﾗﾗSゲが さｷﾐデWヴWゲデざ ｷゲ ﾐﾗデ ﾐWIWゲゲ;ヴｷﾉ┞ ヴWaﾉWIデWS ｷﾐ ヮ┌ヴIｴ;ゲｷﾐｪ SWIｷゲｷﾗﾐゲ ;ゲ SWﾏ;ﾐS ｷゲ 
traded off against ﾏﾗヴW ヮヴﾗゲ;ｷI さW┝ヮWSｷWﾐI┞ざ a;ctors (Weatherell et al. 2003: 234), including resource 
and time constraints and the need to accommodate the tastes and preferences of various others. As 
B;ヴﾐWデデ Wデ ;ﾉく ゲ┌ｪｪWゲデが さデｴW ヮﾗﾉｷデｷIゲ ﾗa Iﾗﾐゲ┌ﾏｷﾐｪ WデｴｷI;ﾉﾉ┞ ﾏｷｪｴデ ﾐﾗデ HW ゲﾗ ゲデヴ;ｷｪｴデaﾗヴ┘;ヴS ;ゲ ｷゲ 
somWデｷﾏWゲ ゲ┌ヮヮﾗゲWSざ ふB;ヴﾐWデデ Wデ ;ﾉく ヲヰヰヵぎ ヲΒぶく  
The work of Miller (1998), Everts and Jackson (2009) and Blake et al. (2010) give grounds from which 
to argue that a more nuanced understanding can be furnished if we connect provenance debates to 
ethnographic approaches to provisioning in which consumption practices are not isolated from the 
broader social and economic contexts in which they are undertaken, contexts which can both enable 
and constrain. Miller argues that shoppingねwhether for food or for clothesねis an enactment of love 
and care, compatible with feelings of obligation and responsibility, when performed on behalf of, or 
with others in mind, and can involve elements of sacrifice, as well as demonstrations of thrift. 
Meanwhile, Everts and Jackson (2009) point toward the spatial situatedness of shopping practices, 
through which consumers may experience personalized, face-to-face transactions as a marker of 
さデヴ┌ゲデざ ;ﾐS ;ゲ ﾗaaWヴｷﾐｪ IWヴデ;ｷﾐ aﾗヴﾏゲ ﾗa さゲﾗIｷ;ﾉｷデ┞ざ ┘ｴｷIｴ ;ヴW ヮWヴｴ;ヮゲ ﾐﾗデ ;┗;ｷﾉ;HﾉW ｷﾐ ﾗデｴWヴ ゲヮ;IWs of 
exchange, such as supermarkets, characterized with high staff turnover. Identifying concerns of 
provenance with where food is bought rather than its origins in production is, of course, problematic 
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aヴﾗﾏ デｴW ヮﾗｷﾐデ ﾗa ┗ｷW┘ ﾗa ┌ゲWゲ ﾗa デｴW デWヴﾏ さヮヴﾗ┗Wﾐ;ﾐIWざ ｷﾐ aﾗﾗS ゲデ┌SｷWゲく Hﾗ┘W┗Wヴが aﾗヴ ﾗ┌ヴ 
respondents, questions of origin were often pursued only so far as the location of retail.  
It is against the background provided by this literature that we interrogate the meanings and value of 
ideas of provenance through data generated by qualitative and ethnographic engagement with 
domestic provisioning practices. This necessitates an expansion and destabilization of conventional 
ideas of provenance. A fundamental finding is that provenance rarely figures in our responSWﾐデゲげ 
practices as a simple matter of the point of origin of a product. Rather, in the discourses and practices 
of our respondents, provenance as concern for the origin of food is inseparable from a less defined 
concern for where food comes from.1 It can stand for the retailer from whom something is bought, 
for where it has been packaged and processed and distributed, as well as for where it was grown. 
Indeed, as our data will reveal, consumer imaginaries concerning provenance do not always extend 
さ┌ヮゲデヴW;ﾏざ HW┞ﾗﾐS ┘ｴ;デ ｷゲ ゲ;┞ゲ ﾗﾐ デｴW ヮ;Iﾆ;ｪｷﾐｪが ﾗヴ W┗Wﾐ デｴW ヮﾗｷﾐデ ﾗa ヮ┌ヴIｴ;ゲWく IﾐSWWSが ﾗ┌ヴ IﾗﾐIWヴﾐ 
here is not to explore the analytical definition of provenance but, rather, to try to understand how 
aspects of provenance are deployed in the performance (here understood as the social act of doing) 
of the wider ethics implicated in household provisioning. Taking an expanded view of what 
さヮヴﾗ┗Wﾐ;ﾐIWざ ﾏｷｪｴデ ﾏW;ﾐ ;デ デｴW ﾉW┗Wﾉ ﾗa SﾗﾏWゲデｷI Iﾗﾐゲ┌ﾏヮデｷﾗﾐ Wﾐ;HﾉWゲ ┌ゲ デﾗ ゲWW ｴﾗ┘ ;ﾐS ┘ｴ┞ 
concerns about provenance are both enacted and resisted, illuminating the work that it does in the 
everyday performances of feeding the family, an activity which is profoundly situated in the 
opportunities and exigencies of everyday life.  
 
Methods  
This paper draws on findings from a research project which focuses on patterns of continuity and 
Iｴ;ﾐｪW ｷﾐ a;ﾏｷﾉｷWゲげ SﾗﾏWゲデｷI ﾆｷデIｴWﾐ ヮヴ;IデｷIWゲ ﾗ┗Wヴ デｴW ﾉ;ゲデ ｴ┌ﾐSヴWS ┞W;ヴゲが W┝ヮﾉﾗヴｷﾐｪ SﾗﾏWゲデｷI aﾗﾗS 
provisioning practices in context as household members interact with food and other objects at the 
points of purchase, storage, preparation, consumption and disposal. We draw upon findings from a 
series of focus groups with people segmented by age and household type,2 as well as a household 
studyねour principal empirical focusねwhich aims to make visible the meanings and memories of 
individual cooks, as well their actual practices as they interact with food, and other objects, in the 
shop and in their own kitchens. Food-focused life history interviews have been combined with 
ethnographic work, in the form of ヮヴﾗ┗ｷゲｷﾗﾐｷﾐｪ さｪﾗ-;ﾉﾗﾐｪゲざ ふK┌ゲWﾐH;Iｴ ヲヰヰンぶが ｪ┌ｷSWS ﾆｷデIｴWﾐ デﾗ┌ヴゲ 
and meal preparation. These were undertaken with at least two generations across eight families 
based largely in the South Yorkshire area of the United Kingdom. Seven out of the eight households 
represented white families, and one of these participants was Irish, rather than British. The eighth 
family was Pakistani, the younger generation being British-born. All but the Irish and Pakistani families 
reflect a highly motivated middle-class constituency, although social mobility within these families, 
particularly among the older generations, is significant. Twenty-three participants from eight families 
were interviewed and ethnographic work completed with fifteen of the seventeen households. These 
represent an all-male house-share, a childless couple, families with young children, a family with 
teenagers, retired couples, multi-generational and lone households. Recruitment was facilitated via 
snowballing through inter-personal networks, but also through focus groups with existing community 
groups and leafleting in community centers. Informed consent was secured at every stage of the 
research process. Interviews were digitally recorded and transcribed verbatim, each participant being 
assigned a pseudonym. A coding framework was developed via an interactive engagement between 
the research questions and the data.  
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TｴW Wデｴﾐﾗｪヴ;ヮｴｷI ┘ﾗヴﾆが ;ﾐS ヮ;ヴデｷI┌ﾉ;ヴﾉ┞ デｴW さｪﾗ-;ﾉﾗﾐｪざ ﾗaaWヴ デｴW ;S┗;ﾐデ;ｪW ﾗa I;ヮデ┌ヴｷﾐｪ ヮ;ヴデｷIｷヮ;ﾐデゲげ 
さゲデヴW;ﾏ ﾗa W┝ヮWヴｷWﾐIWゲ ;ﾐS ヮヴ;IデｷIWs as they move through, and interact with, their physical and social 
Wﾐ┗ｷヴﾗﾐﾏWﾐデざ ふK┌ゲWﾐH;Iｴ ヲヰヰンぎ ヴヶンぶく P;ヴデｷIｷヮ;ﾐデゲ ┘WヴW Hﾗデｴ aｷﾉﾏWS ;ﾐS ヮｴﾗデﾗｪヴ;ヮｴWS ｷﾐ デｴWｷヴ 
kitchens.3 Rapport was established between participants and the first author during the interviews, 
enabling her to return on one or more occasions to film meal preparation and undertake a tour of the 
ﾆｷデIｴWﾐが S┌ヴｷﾐｪ ┘ｴｷIｴ ヮｴﾗデﾗｪヴ;ヮｴゲ ┘WヴW デ;ﾆWﾐ ﾗa ヮ;ヴデｷIｷヮ;ﾐデゲげ ヮヴ;IデｷIWゲが ;ゲ ┘Wﾉﾉ ;ゲ ｷﾐゲｷSW I┌ヮHﾗ;ヴSゲが 
cookers and fridges. Few expressed concerns abouデ HWｷﾐｪ さﾃ┌SｪWSざ ﾗﾐ デｴW ｪヴﾗ┌ﾐSゲ ﾗa ゲﾆｷﾉﾉが IﾉW;ﾐﾉｷﾐWゲゲ 
or the content of their fridges. Filming participants shopping was undertaken in a few instances but 
digital recording proved a discreet way of capturing the discussions which took place during 
supermarket visits. These events, as with the kitchen observations, formed the basis of extensive field-
notes, the recordings facilitating verbatim reporting where this was deemed to be of analytical 
importance. These are reported extensively throughout this paper.  
 
How Provenance Matters  
Taking provenance from the ground up, it can be difficult to spot. Provenance in its conventional 
meaning as the point of origin of a food rarely emerges clearly as an overall concern. Where it does, 
it tends to be in relation to very specific products (meat, for instance), or for particular recipients (for 
example, children), and/or in circumstances which play a role in specific performances of provisioning 
(for example parenting, or when entertaining guests). In how participants talk about and around their 
provisioning practices, issues of provenanceねas conventionally understood by producers or 
academicsねare incorporated into much messier geographies of provisioning. Questions about where 
food comes from are often premised more in concerns about certifications of production methods, of 
particular brands or shops, as well asねand generally more thanねpoints of origin. Perhaps not 
surprisingly, in the way that participants talk, issues of provenanceねwhere visibleねare generally 
present as part of accounts of the negotiation of diverse largely ethical considerations under which 
they tended to be subsumed. Between them, participants expressed the full range of concerns and a 
IﾗﾐゲIｷﾗ┌ゲﾐWゲゲ ﾗa ヮ┌HﾉｷI SｷゲIﾗ┌ヴゲWゲ ヴWﾏｷﾐSｷﾐｪ ┌ゲ デﾗ Sﾗ デｴW さヴｷｪｴデざ デｴｷﾐｪ H┞ ; ヴ;ﾐｪW ﾗa さﾗデｴWヴゲくざ TｴWゲW 
include: future generations (expressed through concerns about food miles, carbon footprints, 
sustainability); distant farmers (discussed in relation to fair trade); local and/or British farmers 
(discussed in terms of suヮヮﾗヴデｷﾐｪ デｴW ﾉﾗI;ﾉ WIﾗﾐﾗﾏ┞ ;ﾐS さデヴ┌ゲデざぶき ;ゲ ┘Wﾉﾉ ;ゲ ﾐﾗﾐ-humans (animal 
welfare, the environment). These issues also had to be weighed up alongside concerns for immediate 
loved ones and oneself, either through acknowledgments of health, nutrition and risks, as well as 
performances of care, demonstrated via quality, value and taste. For Somali women refugees 
contributing to one focus group, this also meant having had to go out of their way to source halal 
meat, and scrutinizing product labels for ingredients which may be haraam (forbidden). Importantly, 
however, these issues were rarely reported in any pure sense but, in both the focus groups and 
household study, concerns about where food comes from were generally implicit in wider discussions 
about the complexities of domestic provisioning and its situatedness in everyday life. Indeed, 
ヮヴﾗ┗Wﾐ;ﾐIW ヮﾉ;┞ゲ ﾗ┌デ ｷﾐ ﾏﾗヴW IﾗﾏヮﾉW┝ ┘;┞ゲぎ ;ゲ ; ヴWゲﾗ┌ヴIWが ;ゲ ┘Wﾉﾉ ;ゲ ;ﾐ ﾗHﾉｷｪ;デｷﾗﾐが ｷﾐ さSﾗｷﾐｪ a;ﾏｷﾉ┞ざ 
and in performing care for self, for loved ones and for guests. Consequently, it can feature differently 
in our practices depending on who we are provisioning for, when, why and where.  
 
Pヴﾗ┗Wﾐ;ﾐIWが Cﾗﾐゲ┌ﾏWヴ EデｴｷIゲ ;ﾐS さCﾗﾐゲデヴ;ｷﾐデゲざ  
With a predominantly middle class range of respondents, it is perhaps unsurprising that our 
ethnographic observations uncovered enactments of provenance that could be recognized 
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unproblematically. For example, the first author was present when a family friend arrived at Ted and 
L;┌ヴ; AﾐSWヴゲﾗﾐげゲ ｴﾗﾏW デﾗ SWﾉｷ┗Wヴ ; IﾗﾐゲヮｷI┌ﾗ┌ゲﾉ┞ W┝ヮWﾐゲｷ┗W ﾃﾗｷﾐデ ﾗa ﾗﾐ-the-bone turkey breast meat 
from a local specialist butcher. It had been paid for by their daughter-in-ﾉ;┘げゲ a;デｴWヴ ;ゲ ｴｷゲ IﾗﾐデヴｷH┌デｷﾗﾐ 
to the Christmas lunch, which was being cooked by Ted and his son, Jonathan. This moment crystallizes 
much of the work that concern for provenance (here mediated by a butcher who stood for the family 
as a guarantor of good local origins) can do in performing relations of careねthe gift of the turkey 
crown representing both a performance of family relations and a recognition of the significance of the 
specific event.  
However, in the general run of mundane provisioning that was the core of ethnographic observation, 
such clear moments of concern for provenance in any pure sense were rare, despite many participants 
being well disposed to being concerned about where their food came from in the course of 
conversation. In conventional approaches to provenance, and to other food ethics imperatives in 
public and popular discourse, their limited reach in affecting behavior is often accounted for by the 
ｷSWﾐデｷaｷI;デｷﾗﾐ ﾗa さH;ヴヴｷWヴゲざ ;ｪ;ｷﾐゲデ Iﾗﾐゲ┌ﾏWヴゲ Wﾐ;Iデｷﾐｪ IﾗﾐIWヴﾐく PWヴｴ;ヮゲ ﾐﾗデ ゲ┌ヴヮヴｷゲｷﾐｪﾉ┞が Iﾗゲデ ;ﾐS 
convenience are the most commonly cited barriers to ethical consumption, including concern for 
provenance. However, when we start to explorW ヮ;ヴデｷIｷヮ;ﾐデゲげ IﾗﾐaﾉｷIデｷﾐｪ IﾗﾐIWヴﾐゲ ヴWﾉ;デｷﾐｪ デﾗ 
ヮヴﾗ┗Wﾐ;ﾐIWが デｴW ゲｷデ┌;デｷﾗﾐ ｷゲ ヴW┗W;ﾉｷﾐｪが ﾐﾗデ ﾉW;ゲデ ﾗa デｴW ﾉｷﾏｷデゲ ﾗa デｴW IﾗﾐIWヮデ ﾗa さH;ヴヴｷWヴゲざ デﾗ ;IIﾗ┌ﾐデ 
usefully for empirical reality characterized by distinctly nonlinear processes (Bulkeley et al. 2005). 
Indeed, in highlighting the range of conflicts and ambivalences which emerge from consideration of 
various issues, exploring themes of convenience and cost begins to make visible the complexity of 
consumer ethics in practice and facilitates an understanding of how individuals see the limits of the 
possible effects that their actions might have in the market, contesting the extent to which they have 
responsibility.  
 
Cost  
Participants of different ages, social class backgrounds and household types acknowledged 
;aaﾗヴS;Hｷﾉｷデ┞ ;ゲ デｴW ﾏﾗゲデ ゲｷｪﾐｷaｷI;ﾐデ H;ヴヴｷWヴ デﾗ HWｷﾐｪ ;HﾉW デﾗ H┌┞ ｪﾗﾗSゲ SWWﾏWS デﾗ HW さSWゲｷヴ;HﾉWざ 
according to public discourses of ethical consumption, whichねfor many of our participantsねexisted 
ﾉ;ヴｪWﾉ┞ ;デ デｴW ﾉW┗Wﾉ ﾗa デｴW ;Hゲデヴ;Iデく さIデ IﾗﾏWゲ Sﾗ┘ﾐ デﾗ Iﾗゲデ ぐ ┞ﾗ┌ヴ IﾗﾐゲIｷWﾐIW ｷゲ ┘WｷｪｴWS ┌ヮ ﾗaが ﾉｷﾆWが さI 
I;ﾐげデ ;aaﾗヴS デｴ;デがざ ヴWヮﾗヴデWS ;ﾐ Wﾏヮﾉﾗ┞WS W┝ヮWIデ;ﾐデ a;デｴWヴ ｷﾐ ｴｷゲ ﾏｷSデｴｷヴデｷWゲく Aﾏﾗﾐｪ ﾗデｴWヴ 
ヮ;ヴデｷIｷヮ;ﾐデゲが デｴWヴW ┘;ゲ ;ﾐ ;Iﾆﾐﾗ┘ﾉWSｪﾏWﾐデ デｴ;デ さﾏﾗヴ;ﾉｷデ┞ ｷゲ ; ヮヴｷ┗ｷﾉWｪW ﾗa デｴW ヴｷIｴが デﾗ ; IWヴデ;ｷﾐ 
W┝デWﾐデがざ ヴWケ┌ｷヴｷﾐｪ Iﾗﾐゲ┌ﾏWヴゲ デﾗ さデヴ┞ ;ﾐS aｷﾐS IﾗﾏヮヴﾗﾏｷゲWゲ デｴ;デ ┞ﾗ┌げヴW ｴ;ヮヮ┞ ┘ｷデｴくざ  
However, as noted by Miller (1998), there are many ways in which ethics and care can be performed, 
HW┞ﾗﾐS ┘ｴ;デ Iﾗ┌ﾐデゲ ;ゲ さWデｴｷIゲざ ｷﾐ デｴW ヮ┌HﾉｷI SｷゲIﾗ┌ヴゲWゲ ﾗa WデｴｷI;ﾉ Iﾗﾐゲ┌ﾏヮデｷﾗﾐく Fﾗヴ MｷﾉﾉWヴが デｴrift 
WﾏWヴｪWゲ ;ゲ ; ┘;┞ ﾗa SWﾏﾗﾐゲデヴ;デｷﾐｪ I;ヴWが ﾗヴ さﾏ;ﾆｷﾐｪ ﾉﾗ┗W ｷﾐ ゲ┌ヮWヴﾏ;ヴﾆWデゲくざ Iﾐ ﾗ┌ヴ ヴWゲW;ヴIｴが デｴﾗゲW 
who expressed a preference for meat reared using more welfare-oriented methods of animal 
ｴ┌ゲH;ﾐSヴ┞ ;SﾏｷデデWS デｴ;デ デｴｷゲ ┘;ゲ ゲﾗﾏWデｴｷﾐｪ デｴ;デ デｴW┞ ｴ;S デﾗ さゲｴﾗヮ ;ヴﾗ┌ﾐSざ aﾗヴく Tｴｷゲ ﾏｷｪｴデ ｷﾐ┗ﾗﾉ┗W 
ﾉﾗﾗﾆｷﾐｪ ﾗ┌デ aﾗヴ さ┘ｴWﾐ デｴW SW;ﾉゲ ;ヴW ﾗﾐがざ ﾗヴ ﾏ;ﾆｷﾐｪ ゲヮWIｷ;ﾉ デヴｷヮゲ デﾗ デｴW supermarket when they know 
that stock will have been reduced in price. In her interview, the wife of a former dairy manager, Sally 
Charles (40), sヮﾗﾆW ┘ｷデｴ Iﾗﾐ┗ｷIデｷﾗﾐ ﾗa デｴW Iﾗ┌ヮﾉWげゲ IﾗﾏﾏｷデﾏWﾐデ デﾗ ゲ┌ヮヮﾗヴデｷﾐｪ デｴWｷヴ ﾉﾗI;ﾉ H┌デIｴWヴが ┘ｴﾗ 
rewarded their loyalty by giving them a discount on their monthly order. However, during a shopping 
trip to an extremely large supermarket, her husband, Stuart (42), pouﾐIWS ﾗﾐ ﾏW;デ ｷﾐ デｴW さヴWS┌Iデｷﾗﾐゲざ 
IｴｷﾉﾉWヴぎ さLﾗﾗﾆ ;デ デｴｷゲぁざ ｴW ゲ;ｷS ┘ｷデｴ W┝IｷデWﾏWﾐデ ;ゲ ｴW デﾗヮヮWS ｴｷゲ デヴﾗﾉﾉW┞ ┌ヮ ┘ｷデｴ aヴWW-range chicken and 
rump steaks approaching their use-by dates. Such bargains, he admits, have led to a reduction in what 
the family spend ;デ デｴW H┌デIｴWヴゲ H┌デが ;ゲ さ┘W ゲヮWﾐS a;ヴ デﾗﾗ ﾏ┌Iｴ ﾏﾗﾐW┞ ﾗﾐ aﾗﾗSがざ ゲ┌ヮヮﾗヴデｷﾐｪ デｴW ﾉﾗI;ﾉ 
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economy and having a more precise knowledge of the provenance of their meat seem like a necessary 
sacrifice.  
Another interviewee, John Elland (41), expressed support for a range of issues in which provenance 
was implicated; food miles and the reduction of carbon emissions were one, supporting local 
businesses another, as was animal welfare. He reported that he and his wife had discovered that free-
range chicken could be sourced at a local butcher more cheaply than at the supermarket. However, 
as at the time of interview they both worked full-time and he was a reluctant shopper, this meant that 
the responsibility fell to his wife who was much less committed to his ethical values. For her, 
convenience (and cost) came before issues of provenance.  
 
Convenience  
As illustrated by Jackson et al. (2006), Short (2006) and Blake et al. (2010), provisioning must fit into 
the obligations and opportunities afforded within everyday routines and practices, meaning that 
Iﾗﾐ┗WﾐｷWﾐIW WﾏWヴｪWゲ ;ゲ ; ゲｷｪﾐｷaｷI;ﾐデ SWデWヴﾏｷﾐ;ﾐデ ﾗa ヮ;ヴデｷIｷヮ;ﾐデゲげ Iﾗﾐゲ┌ﾏヮデｷﾗﾐ SWIｷゲｷﾗﾐゲく AIIﾗヴSｷﾐｪ 
to Blake et al., consumers can frame convenience in a number of ways by: being able to buy everything 
in one place at the same time; being able to park easily; being close to home; being able to call in on 
the way to/from some other place that they need to be (for example, the collection of children); along 
┘ｷデｴ SｷゲデｷﾐIデｷﾗﾐゲ HWデ┘WWﾐ ; Hｷｪ ┘WWﾆﾉ┞ ゲｴﾗヮ ;ﾐS さデﾗヮ ┌ヮざ ゲｴﾗヮヮｷﾐｪ ふBﾉ;ﾆW Wt al. 2010: 5). Short (2006), 
ﾏW;ﾐ┘ｴｷﾉWが ﾐﾗデWゲ ｴﾗ┘ ┘;ﾐデｷﾐｪ デﾗ ゲヮWﾐS ﾏﾗヴW デｷﾏW ┘ｷデｴ ﾗﾐWげゲ a;ﾏｷﾉ┞ ﾏｷｪｴデ ｷﾐ┗ﾗﾉ┗W ゲｴﾗヴデI┌デゲ ｷﾐ ┘ｴ;デ 
is bought and consumed. All of these points were raised by our participants.  
In the excerpt below, a traditional gendered divisiﾗﾐ ﾗa ﾉ;Hﾗヴ ヮ┌デゲ ﾏﾗヴW ヮヴWゲゲ┌ヴW ﾗﾐ Lｷ┣ Eﾉﾉ;ﾐSげゲ ふンΑぶ 
デｷﾏW ;ﾐS ゲｴW ｷゲ ヴWゲｷゲデ;ﾐデ ﾗa ｴWヴ ｴ┌ゲH;ﾐSげゲ ｷﾐﾃ┌ﾐIデｷﾗﾐゲ デﾗ ゲﾗ┌ヴIW ﾏﾗヴW ﾗa デｴWｷヴ aﾗﾗS ;デ ﾉﾗI;ﾉ ｷﾐSWヮWﾐSWﾐデ 
shops (see John, above):  
Iげﾏ ﾐﾗデ ｪﾗｷﾐｪ デﾗ ┘ﾗヴﾆ ;ﾐS デｴWﾐが ゲデ;ヴデ a┌Iﾆｷﾐｪ デヴ;┘ﾉｷﾐｪ ;ﾉﾉ ﾗa デｴW SｷaaWヴWnt, erm, the 
ｪヴﾗIWヴｷWゲが ┘ｴ;デW┗Wヴが ┘ｴ;デW┗Wヴく WｴWヴW;ゲ ｷa I I;ﾐ ｪﾗ デﾗ TWゲIﾗが Iげﾏ ゲﾗヴヴ┞ W┗Wヴ┞HﾗS┞が 
and erm, go and buy everything, then I do do. I also do use the butchers and we use 
デｴW ｪヴWWﾐｪヴﾗIWヴゲ ;ゲ ┘Wﾉﾉが H┌デ ｷa Iげﾏ Sﾗｷﾐｪ ; Hｷｪ aﾗﾗS ゲｴﾗヮ デｴWﾐ Iげﾏ ﾐﾗデ ｪﾗｷﾐｪ to 
デヴ;┘ﾉ ;ヴﾗ┌ﾐS ぐ デﾗ ｪWデ ┞ﾗ┌ヴ ゲｴﾗヮヮｷﾐｪ ﾉｷゲデ ぐ Iデげゲ ;Hﾗ┌デ Iﾗﾐ┗WﾐｷWﾐIW ;ﾐS Iﾗゲデく  
The issue of where and how to shop also manifested itself for mothers with very young children. Here, 
Hannah Faulkner (35) highlights the inconsistencies of her current provisioning practices, which are 
organized around part-time work, childcare and the demands of her daughters, aged 22 months and 
four and a half years. Asked about where she does her shopping while she wrote her shopping list, she 
explained that ethics often have to be sacrificed for convenience:  
Iげﾏ ヴW;ﾉﾉ┞ ｷﾐIﾗﾐゲｷゲデWﾐデく YW;ｴが I デｴｷﾐﾆ TWゲIﾗ ｷゲ ヴW;ﾉﾉ┞ H;Sが H┌デ I ゲデｷﾉﾉ ゲｴﾗヮ ┘ｷデｴ デｴWﾏ 
HWI;┌ゲW ｷデげゲ W;ゲ┞ ぐ “ﾗﾏWデｷﾏWゲ ｷデげゲ ﾃ┌ゲデ ┘ｴ;デげゲ ケ┌ｷIﾆ ;ﾐS ┘ｴ;デげゲ W;ゲ┞く Cﾗﾐ┗WﾐｷWﾐIW 
IﾗﾏWゲ ;Hﾗ┗W WデｴｷIゲ ;デ デｴW ﾏﾗﾏWﾐデ ぐ I H┌┞ ﾗヴｪ;ﾐｷI ﾏW;デが H┌デ ゲﾗﾏWデｷﾏWゲ I Sﾗﾐげデく 
When I have the time and I think about it, but sometimes if I go to Tesco Express 
;ﾐS デｴW┞ Sﾗﾐげデ ｴ;┗W ｷデが ;ﾐS I ﾐWWS ｷデが デｴWﾐ I ┘ﾗﾐげデ ｪﾗ ゲﾗﾏW┘ｴWヴW WﾉゲW デﾗ H┌┞ ｷデく I H┌┞ 
┘ｴ;デ デｴW┞げ┗W ｪﾗデ ぐ Yﾗ┌ ﾆﾐﾗ┘ ｴﾗ┘ ┞ﾗ┌ ┘WヴW ゲ;┞ｷﾐｪ ;Hﾗ┌デ TWゲIﾗげゲ ;ﾐS デｴW ┘ｴﾗﾉW 
ゲﾗヴデ ﾗa ┗;ﾉ┌Wゲ ;ﾐS Wデｴﾗゲが I H┌┞ ;ﾉﾉ ゲﾗヴデゲ ﾗa デｴｷﾐｪゲ ;ﾐS HWI;┌ゲW ｷデげゲ ; Hｷｪ ゲｴﾗヮ ;ﾐS 
ゲWﾉﾉゲ W┗Wヴ┞デｴｷﾐｪが デｴｷゲ ﾏW;ﾐゲ I Sﾗﾐげデ ｴ;┗W デﾗ ｪﾗ ｷﾐデﾗ デﾗ┘ﾐが ｪWデ ぷデﾗSSﾉWヴへ ﾗ┌デが aｷﾐS 
ゲﾗﾏW┘ｴWヴW デﾗ ヮ;ヴﾆ ぐ ;ﾐS ﾃ┌ゲデ デｴW デｴﾗ┌ｪｴデ ﾗa デ;ﾆｷﾐｪ デｴW IｴｷﾉSヴWﾐ ﾗ┌t, taking the 
pushchair, getting the timing right and all that stuff. (Field-notes, 02-03-2011)  
8 
 
Accompanying Hannah and her younger daughter on a trip to the supermarket, the first author 
observed how plans for a leisurely browse round the aisles, studying the packaging for quality and 
value, had to be abandoned in favor of speed shopping when presented with an irritable and upset 
toddler.  
Fﾗヴ デｴWゲW ヮ;ヴデｷIｷヮ;ﾐデゲが ヮヴﾗ┗Wﾐ;ﾐIW ;ヮヮW;ヴゲ デﾗ ゲデ;ﾐS aﾗヴ さﾉﾗI;ﾉがざ デｴW ﾉﾗI;ﾉ HWｷﾐｪ ヴWヮヴWゲWﾐデWS H┞ デｴW 
proximity of the retailer. However limited an interpretation of possible concerns for food origins this 
appears in relation to meanings invested in provenance by food studies and food movements, this is 
デｴW W┝デWﾐデ ﾗa IﾗﾐIWヴﾐ aﾗヴ ヮ;ヴデｷIｷヮ;ﾐデゲ ゲ┌Iｴ ;ゲ デｴWゲWく Lｷ┣げゲ ;ヮﾗﾉﾗｪ┞ぎ さIげﾏ ゲﾗヴヴ┞ W┗Wヴ┞ﾗﾐWがざ ;ﾐS H;ﾐﾐ;ｴげゲぎ 
さI デｴｷﾐﾆ TWゲIﾗげゲ ｷゲ ヴW;ﾉﾉ┞ H;Sがざ ｷゲ ;ﾐ ｷﾐSｷI;デｷﾗﾐ ﾗa デｴWｷヴ ;┘;ヴWﾐWゲゲ ﾗa デｴW ｪﾗﾗSっH;S S┌;ﾉｷゲﾏ デｴ;デ HｷﾐヴｷIｴゲ 
ふヲヰヰンぶ ヴWaWヴゲ デﾗ ｷﾐ ヴWﾉ;デｷﾗﾐ デﾗ デｴW ﾉﾗI;ﾉっｪﾉﾗH;ﾉく Hﾗ┘W┗Wヴが ヴWｪ;ヴSﾉWゲゲ ﾗa ヮ;ヴデｷIｷヮ;ﾐデゲげ ;┘;ヴWﾐWゲゲ ﾗa デｴW 
pressure to Iﾗﾐゲ┌ﾏW ﾗﾐ デｴW H;ゲｷゲ ﾗa ┘ｴ;デ デｴW┞ ふﾗヴ ﾗデｴWヴゲぶ ヮWヴIWｷ┗W デﾗ HW さIﾗヴヴWIデがざ ｷﾐ WデｴｷI;ﾉ デWヴﾏゲ 
(see Barnett et al. 2005 and Lockie 2009), their provisioning practices must fit into the schedules, 
rhythms andねultimatelyねfinite time available in each day.  
 
Conflicts and Ambivalences  
Clearly, our data indicate a consciousness of what participants felt they should be doing but, for 
whatever reason, they do not. In the focus group discussions, chicken emerged as a product 
particularly likely to induce ambivalence among participants. Here, Bert (85) highlights that people are 
aware of the conditions in which chickens are kept, but because there is a general concern about 
prices, people prefer not to acknowledge this:  
B┌デ ┘W Sﾗﾐげデ ﾆﾐﾗ┘ ┘ｴWヴWが デﾗS;┞ ┞ﾗ┌ Sﾗﾐげデ ﾆﾐﾗ┘ where your chickens have come, 
you do really, but you prefer not to acknowledge it in a lot of cases. Because you 
ﾆﾐﾗ┘が デﾗ ヮヴﾗ┗ｷSW IｴｷIﾆWﾐゲ ;デ デｴW ヮヴｷIW デｴW┞ ヮ;┞が Iｴ;ヴｪW デﾗS;┞が デｴWヴWげゲ ｪﾗデ デﾗ HW ; 
kick-back somewhere along the line.  
Younger men were also prepared to acknowledge the ambivalence with which they viewed the 
production and consumption of chicken. Here, for example, participants in a focus group comprised 
of male house-ゲｴ;ヴWヴゲ ;SﾏｷデデWS デｴ;デ ; さﾐ;ゲデ┞ざ ヮ;ヴデ ﾗa ﾗﾐWゲWﾉa ケ┌Wゲデｷﾗﾐゲ ┘ｴ;デ SｷaaWヴWﾐIW デｴe actions 
of one individual can make:  
Jﾗｴﾐぎ ぐ ┘Wﾉﾉ デｴW┞ ｴ;┗W デｴ;デ ｴﾗヴヴｷHﾉWが Iヴ;ヮ ﾉｷaW ;ﾐ┞┘;┞が ｴﾗ┘げゲ ぐ ﾏW デ;ﾆｷﾐｪ ; ゲデ;ﾐS 
[laughing]  
AﾐS┞ぎ ぐ E┗Wヴ┞HﾗS┞ WﾉゲW ｷゲ ｪﾗﾐﾐ; H┌┞ ｷデ ;ﾐ┞┘;┞ ゲﾗ I ﾏｷｪｴデ ;ゲ ┘Wﾉﾉぐ  
IﾏヮﾉｷIｷデ ｷﾐ Jﾗｴﾐげゲ ﾉ;ﾐｪ┌;ｪW ｷゲ ;ﾐ WﾉWﾏWﾐデ ﾗa ﾃ┌SｪﾏWﾐデが Wither of the self, or some assumed judgment 
on the part of others.  
 
Reconciling Tensions between Public Discourses of Concern  
While our participants spoke of what they felt prevented or deterred them from consistently 
consuming with an eye on the various ethical demands of provenance to which they could feel obliged, 
they also revealed a number of ways in which they thought about and managed to negotiate the 
various aspects of caring as called to by different public discourses of responsibility and concern.  
As highlighted by Morgan (2010), for some, there was a tangible awareness of the trade-offs involved 
ｷﾐ ﾏ;ﾆｷﾐｪ デｴW さヴｷｪｴデざ SWIｷゲｷﾗﾐ ;ﾐS ヮﾗデWﾐデｷ;ﾉ ｷﾏヮﾉｷI;デｷﾗﾐゲ ﾗa ﾏ;ﾆｷﾐｪ デｴW さ┘ヴﾗﾐｪざ ﾗﾐWく HWヴWが a;ｷヴ デヴ;SW 
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is cited as an example. Dave (35), for example, ヴWヮﾗヴデWS デｴW さゲデヴWゲゲざ ｷﾐ┗ﾗﾉ┗WS ｷﾐ デヴ┞ｷﾐｪ デﾗ SWIｷSW 
┘ｴﾗっ┘ｴ;デ デﾗ さゲ;┗Wざねthe farmer trying to support his family, but who may be using harmful 
pesticides, or the environment:  
I ┌ゲWS デﾗ ゲデヴWゲゲ ;Hﾗ┌デ デｴ;デ ぐ ┘ｴｷIｴ H;ﾐ;ﾐ;ゲ Sﾗ Iが I I;ﾐ ゲ;┗W デｴWゲW a;ヴﾏWヴゲ ｷﾐ ぐ ┞ﾗu 
ﾆﾐﾗ┘が P┌Wヴデﾗ RｷIﾗ ﾗヴ ┘ｴWヴW┗Wヴが ﾗヴ ぐ B┌デ デｴW┞ ﾏｷｪｴデ ｴ;┗Wが ┞W;ｴが デｴW┞ ﾏｷｪｴデ ｴ;┗W 
sort of pesticides, or I can do this organic stuff, so am I saving the environment or 
;ﾏ I ゲ;┗ｷﾐｪ ゲﾗﾏW ﾉｷデデﾉW a;ヴﾏWヴ ┘ｴﾗげゲ ﾉﾗﾗﾆｷﾐｪ ;aデWヴ ｴｷゲ a;ﾏｷﾉ┞い  
The question for Dave appears to be as much about doing least harm as it is about doing most good. 
Among other participants, there was cynicism in relation to the exploitation, by multinationals, of 
consumer concerns regarding the origins and processes involved in producing certain foods, leading 
them to point toward a limit of trust in the claims made by retailers. In one focus group involving 
Iﾗｴ;Hｷデｷﾐｪ Iﾗ┌ヮﾉWゲが IﾗﾐIWヴﾐゲ ;ヴW ;ﾉゲﾗ ヴ;ｷゲWS ヴWｪ;ヴSｷﾐｪ IﾗﾐaﾉｷIデｷﾐｪ さﾆﾐﾗ┘ﾉWSｪWざ ﾗﾐ デｴW ゲ┌HﾃWIデ ﾗa 
carbon emissions and food miles:  
RﾗHぎ ぐ I デｴｷﾐﾆ デｴW ﾏ;ｷﾐ ヮヴﾗHﾉWﾏ ｷゲ デｴ;デ デｴWヴWげゲ ゲﾗ ﾏ;ﾐ┞ Iﾗﾐデヴ;ゲデｷﾐｪ ﾏWゲゲ;ｪWゲが さ┞ﾗ┌ 
ゲｴﾗ┌ﾉS Sﾗ デｴｷゲが ┞ﾗ┌ ゲｴﾗ┌ﾉS Sﾗ デｴ;デが ┞ﾗ┌ ゲｴﾗ┌ﾉS ゲヮWﾐS ﾉﾗI;ﾉﾉ┞くざ  
Lｷ┣ぎ Yﾗ┌ ゲWW デｴ;デ ;ﾐﾐﾗ┞ゲ ﾏWが I ｴ;デW デｴｷゲ さ┞ﾗ┌ ゲｴﾗ┌ﾉS Sﾗ デｴｷゲが ┞ﾗ┌ ゲｴﾗ┌ﾉSがざ ゲﾗヴヴ┞く  
RﾗHぎ PWﾗヮﾉW Sﾗﾐげデ ﾐWIWゲゲ;ヴｷﾉ┞ ;ﾉﾉ know [about] the environment, and even if they 
Sﾗ ｴ;┗W デｴW ﾆﾐﾗ┘ﾉWSｪWが Sﾗ デｴW┞ デヴ┌ゲデ ｷデい ぐ WｴWヴW Sﾗ デｴW┞ ｪWデ ｷデ aヴﾗﾏが Sﾗ デｴW┞ ヴW;S 
it on the internet, or do they read it in a scientific journal?  
Jﾗｴﾐぎ Wｴ;デ ┞ﾗ┌げ┗W ﾃ┌ゲデ ゲ;ｷS ｷゲ W┝;Iデﾉ┞ ┘ｴ┞ ヮWﾗヮﾉW ｪWデ Iﾗﾐa┌ゲWSく Iデげゲ ﾉｷﾆW ぐ ┞ﾗ┌げヴW 
デﾗﾉS デｴ;デ aﾗﾗS ｴ;ゲ ; Hｷｪ I;ヴHﾗﾐ aﾗﾗデヮヴｷﾐデ ｷa ｷデげゲ ゲｴｷヮヮWS aヴﾗﾏ デｴW ﾗデｴWヴ ゲｷSW ﾗa デｴW 
┘ﾗヴﾉSく “ﾗ ┞ﾗ┌ デｴｷﾐﾆが さ;ﾉヴｷｪｴデ Iげﾉﾉ H┌┞ ゲデ┌aa デｴ;デげゲ ｪヴﾗ┘ﾐ ﾉﾗI;ﾉﾉ┞がざ ;ﾐS デｴWﾐ ;ﾐﾗデｴWヴ 
ヴWヮﾗヴデ IﾗﾏWゲ ﾗ┌デ デｴ;デ ゲ;┞ゲが さ┘Wﾉﾉ ;Iデ┌;ﾉﾉ┞ざが ┞ﾗ┌ ﾆﾐﾗ┘が さゲﾗﾏW ゲデ┌aa ｷゲﾐげデ HWデデWヴ 
ﾉﾗI;ﾉﾉ┞が ｷデげゲ HWデデWヴ ｷa ｷデげゲ ゲｴｷヮヮWS aヴﾗﾏ デｴW ﾗデｴWヴ ゲｷSW ﾗa デｴW ┘ﾗヴﾉSざ ;ﾐS ┞ﾗ┌げヴW ﾉｷﾆWが 
┘Wﾉﾉが ┘ｴ;デげゲ ヴｷｪｴデい  
Clearly, it is both confusing messages and a perceived lack of faith in the reliability of information that 
opens up room for the negotiation of ambivalences.  
A very small minority had the time and financial resources, and the inclination, to juggle a number of 
concerns in which provenance was implicated. In many circumstances, however, participants of all 
ages and social backgrounds reported making gestures toward tokenistic doing-the-right-thing 
ふB;ヴﾐWデデ Wデ ;ﾉく ヲヰヰヵぎ ンΑぶく Fﾗヴ ゲﾗﾏWが ｷデ ┘;ゲ ; ケ┌Wゲデｷﾗﾐ ﾗa H;ﾉ;ﾐIWぎ さI ﾏ;ﾆW ゲﾗﾏW IﾗﾏヮヴﾗﾏｷゲWゲがざ ゲ;ｷS 
Anne Elland (63), unsolicited, as she selected a box of Fair Trade tea while on an accompanied 
ゲｴﾗヮヮｷﾐｪ デヴｷヮく WｴWﾐ ヮヴﾗHWS ;Hﾗ┌デ ┘ｴ;デ ゲｴW ﾏW;ﾐデ H┞ デｴｷゲが ゲｴW W┝ヮﾉ;ｷﾐWSぎ さBWI;┌ゲW I ;ﾉゲﾗ H┌┞ デｴｷﾐｪゲ 
デｴ;デ ;ヴWﾐげデ ぷF;ｷヴ Tヴ;SWへくざ  
Among a number of participants, of all ages, there is an acknowledgment of the desirability of feeling 
さﾏﾗヴ;ﾉﾉ┞ OKくざ B┌デ ┘ｴ;デ ヮractices enable participants to achieve this, and are they exercised on an 
everyday basis or in relation to specific commodities, on particular occasions, or for different 
individuals? Not surprisingly, chicken production featured as a common concern as most people 
consumed either eggs or chicken meat products. While participants acknowledged discomfort at the 
processes involved in the production of battery farmed eggs, cost meant that their concerns were less 
likely to prompt a shift toward the consumption of free-range chicken. Chris (28), for example, 
acknowledged the hypocrisy in always buying free-ヴ;ﾐｪW Wｪｪゲが ┘ｴｷﾉW ;デ デｴW ゲ;ﾏW デｷﾏW ｴ;┗ｷﾐｪ さﾐﾗ 
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ケ┌;ﾉﾏゲ ;Hﾗ┌デ H┌┞ｷﾐｪ ヴW;ﾉﾉ┞ IｴW;ヮ IｴｷIﾆWﾐ デｴ;デげゲ ﾗH┗ｷﾗ┌ゲﾉ┞ ｴ;S ; ヴW;ﾉﾉ┞ ゲｴｷデ ﾉｷaW HWI;┌ゲW デｴW ﾗデｴWヴ 
chicken might HW デﾗﾗ W┝ヮWﾐゲｷ┗Wくざ AﾐS W┗Wﾐ デｴﾗゲW ┘ｴﾗ ┘WヴW ｷﾐ ; HWデデWヴ aｷﾐ;ﾐIｷ;ﾉ ヮﾗゲｷデｷﾗﾐ ヴWヮﾗヴデWS 
other constraints which required compromises in practice. For example, prior to the birth of her 
children, Hannah Faulkner used to be a vegetarian. However, as a working mother she has made the 
decision to sacrifice her abstinence from meat as she does not have the time to prepare separate 
meals for herself, in addition to non-vegetarian meals for her husband, and the simple dishes that will 
satisfy the requirements of デ┘ﾗ ゲﾏ;ﾉﾉ IｴｷﾉSヴWﾐく EIｴﾗｷﾐｪ MｷﾉﾉWヴげゲ ふヱΓΓΒぶ ﾗHゲWヴ┗;デｷﾗﾐゲ ;Hﾗ┌デ デｴW SWｪヴWWゲ 
of sacrifice performed by women who provision on behalf of their families, during the ethnography 
Hannah reported that the reintroduction of chicken into her diet had been undertaken on the 
IﾗﾐSｷデｷﾗﾐ デｴ;デ ｷデ ┘;ゲ ﾗヴｪ;ﾐｷIく Hﾗ┘W┗Wヴが HWI;┌ゲW ﾗヴｪ;ﾐｷI IｴｷIﾆWﾐ ｷゲ さヴW;ﾉﾉ┞ W┝ヮWﾐゲｷ┗Wがざ ゲｴW H┌┞ゲ デｴW 
ゲﾏ;ﾉﾉWゲデ ヮ;IﾆWデ ;ﾐS H┌ﾉﾆゲ ﾗ┌デ デｴW ﾏW;ﾉ ┘ｷデｴ ┗WｪWデ;HﾉWゲが W┝ヮﾉ;ｷﾐｷﾐｪぎ さI ┘ﾗ┌ﾉS ヴ;デｴWヴ ｴ;┗W HWデデWヴ ケ┌;ﾉｷデ┞ 
;ﾐS aWWﾉ ﾐｷIWヴ ;Hﾗ┌デ デｴ;デくざ Tｴヴﾗ┌ｪｴ Iﾗﾏヮヴﾗﾏises in practice, she is enabled to negotiate a path via 
which she can feel confident about demonstrating care through the feeding of her family, but also 
comfortable with her own ethical values within the limits of the time and money she has available.  
Individuals are involved in performances of care in different circumstances and in relation to different 
さﾗデｴWヴゲがざ H┌デ デｴWヴW ;ヴW ;ﾉゲﾗ ヮ;ヴデｷI┌ﾉ;ヴ デｷﾏWゲ ;ﾐS IﾗﾐデW┝デゲ ┘ｴWヴWｷﾐ デｴWゲW ヮWヴaﾗヴﾏ;ﾐIWゲ ｴ;┗W ｷﾐIヴW;ゲWS 
significance. For example, while many participants might be happy to routinely source their meat from 
the supermarket, it was also acknowledged that there were occasions when something more might 
HW ヴWケ┌ｷヴWS ;ゲ ; SWﾏﾗﾐゲデヴ;デｷﾗﾐ ﾗa ｪWﾐWヴﾗゲｷデ┞ ;ﾐS ｴﾗゲヮｷデ;ﾉｷデ┞く TｴWゲW さW┝IWヮデｷﾗﾐ;ﾉざ ﾗII;ゲｷﾗﾐゲ ｷﾐIﾉ┌SWS 
entertaining particular friends or, as mentioned above, the expensive turkey breast purchased for a 
Cｴヴｷゲデﾏ;ゲ ﾉ┌ﾐIｴく TｴW ;Hﾗ┗W W┝;ﾏヮﾉWゲ ｷﾉﾉ┌ゲデヴ;デW デｴW W┝デWﾐデ デﾗ ┘ｴｷIｴ ヮ;ヴデｷIｷヮ;ﾐデゲげ IﾗﾐIWヴﾐゲ ┘ｷデｴ 
provenance are not situated only amidst the sometimes conflicting demands of public discourses of 
responsibility and concern. Rather, they are also contingent upon the wider context in which the ethics 
of care are situated and performed in relation to oneself and particularly in relation to close others, 
including family and friends. This becomes clearer still when we consider the ambivalent role that 
consumer imaginaries can play in how they relate to products and matters of their provenance.  
 
Consumer Imaginaries  
In performing care, either for themselves or for others, it is clear that various consumer imaginaries 
were mobilized in justifying particular provisioning decisions, and these were often premised in 
concerns about provenance in the conventional sense: point of origin. For example, on an 
accompanied shopping trip, KatW F;┌ﾉﾆﾐWヴ ふヶンぶ ゲヮﾗﾆW ﾗa ｴﾗ┘ ゲｴW さ;ﾉ┘;┞ゲ ｷﾏ;ｪｷﾐWぷゲへ デｴW ヴ;デｴWヴ 
ゲﾉ;ヮS;ゲｴ ﾏWデｴﾗSゲざ ﾗa ゲｴヴｷﾏヮ a;ヴﾏWヴゲ ｷﾐ デｴW F;ヴ E;ゲデが ｴWﾐIW ｴWヴ ヮヴWaWヴWﾐIW aﾗヴ Nﾗヴデｴ Aデﾉ;ﾐデｷI ヮヴ;┘ﾐゲく 
LｷﾆW┘ｷゲWが Lｷ┣ B┌デﾉWヴ ふヵヵぶ さデｴﾗ┌ｪｴデざ デｴW IｴｷIﾆWﾐゲ ゲｴW Hﾗ┌ｪｴデ SｷヴWIデ aヴﾗﾏ ｴWヴ ﾉﾗI;ﾉ a;ヴﾏ ゲｴﾗヮ were grown 
there. She explained that it was only when it occurred to her that she had never heard a chicken while 
;デ デｴW ゲｷデW デｴ;デ ゲｴW ケ┌WヴｷWS ｷデ ┘ｷデｴ ゲデ;aaく Oﾐ aｷﾐSｷﾐｪ ﾗ┌デ デｴ;デ デｴWヴW ┘WヴW さHﾗ┌ｪｴデ ｷﾐがざ ゲｴW ゲｴｷaデWS ｴWヴ 
practice and started to buy her chicken from a source in which she could feel more confident regarding 
provenance. The issue of scale in relation to geographies of the local were expressed in a range of 
ways beyond imagined production practices, safety, trust and environmental concerns. Some 
participants expressed a sense of responsibility and loyalty toward local businesses threatened by 
large supermarket chains which have shareholders to please. Here, the comments of John Elland (41) 
ヴWｷﾐaﾗヴIW E┗Wヴデゲ ;ﾐS J;Iﾆゲﾗﾐげゲ ふヲヰヰΓぶ ﾗHゲWヴ┗;デｷﾗﾐゲ IﾗﾐIWヴﾐｷng the sociality of shopping and continuing 
importance of face-to-face interactions afforded by smaller, independent shops:  
I デｴｷﾐﾆ ぐ ┞ﾗ┌ ゲｴﾗ┌ﾉS ゲ┌ヮヮﾗヴデ ┞ﾗ┌ヴ ﾉﾗI;ﾉ ゲｴﾗヮゲ ;ﾐS ┞ﾗ┌ヴ ﾉﾗI;ﾉ Iﾗﾏﾏ┌ﾐｷデ┞が HWI;┌ゲW 
ﾗデｴWヴ┘ｷゲW ┞ﾗ┌げヴW ｪﾗﾐﾐ; WﾐS ┌ヮ ┘ｷデｴ ﾐﾗ IｴﾗｷIW ┞ﾗ┌ ﾆﾐﾗ┘が ┞ﾗ┌げヴW ﾃ┌ゲデ ｪﾗﾐﾐ; WﾐS ┌ヮ 
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┘ｴWヴW ┞ﾗ┌げ┗W ｪﾗデ aｷ┗W ゲ┌ヮWヴﾏ;ヴﾆWデゲ デﾗ H┌┞ aヴﾗﾏ ;ﾐS デｴ;デげゲ ヮヴWデデ┞ ﾏ┌Iｴ ｷデが ;ﾐS 
デｴ;デげゲ ﾆｷﾐS ﾗa ゲ;S ┞ﾗ┌ ﾆﾐﾗ┘く WW ﾐWWSが ┘W ﾐWWS ヮWﾗヮﾉW ヴ┌ﾐﾐｷﾐｪ デｴW ﾉﾗI;ﾉ ゲｴﾗヮ ヴﾗ┌ﾐS 
the corner as well.  
Additionally, however, these comments also point toward the expression of the kind of defensive 
ヮﾗﾉｷデｷIゲ ﾗa ﾉﾗI;ﾉｷゲﾏ ヴWヮﾗヴデWS H┞ WｷﾐデWヴ ふヲヰヰンぶく Jﾗｴﾐげゲ ;ゲゲWヴデｷﾗﾐゲ ;ヴW H;IﾆWS ┌ヮ H┞ ｴｷゲ aヴｷWﾐSが ‘ﾗH ふンヰぶが 
┘ｴﾗ WIｴﾗWゲ “W┞a;ﾐｪげゲ ふヲヰヰΑぶ aｷﾐSｷﾐｪ デｴ;デ Iﾗﾐゲ┌ﾏWヴゲ ﾏ;┞ ;ﾉゲﾗ HW IﾗﾐIWヴﾐWS ┘ｷデｴ ﾆWWヮｷﾐｪ ﾏﾗﾐW┞ ｷﾐ 
the local economy:  
ぐ ;ﾐS デｴWﾐ デｴWヴWげゲ ; strong ;ヴｪ┌ﾏWﾐデ ┘ｷデｴ H┌┞ｷﾐｪ ﾉﾗI;ﾉ ぐ ｷa ┘W ;ﾉﾉ Hﾗ┌ｪｴデ ﾉﾗI;ﾉ ┘W 
ヮヴﾗH;Hﾉ┞ ┘ﾗ┌ﾉSﾐげデ ｴ;┗W ｴ;S デｴW WIﾗﾐﾗﾏｷI Sﾗ┘ﾐデ┌ヴﾐ ┘Wげ┗W ﾃ┌ゲデ ｴ;Sく Eヴﾏ ぐ ｷa ┞ﾗ┌ 
ゲヮWﾐデ ; ヮﾗ┌ﾐS ;デ デｴW TWゲIﾗげゲ Sﾗ┘ﾐ デｴW ヴﾗ;Sが ゲﾗﾏWデｴｷﾐｪ ﾉｷﾆW ヲヶ ヮWﾐIW ﾗa デｴ;デ pound 
┘;ゲ ゲヮWﾐデ ｷﾐ “ｴWaaｷWﾉS デｴW ヴWゲデ ┘ﾗ┌ﾉS ｪﾗ デﾗ TWゲIﾗげゲ ｴW;S ﾗaaｷIWく Ia ┞ﾗ┌ ゲヮWﾐデ ; ヮﾗ┌ﾐS 
in the butchers up the road, 74 pence will stay in Sheffield, and therefore your local 
economy grows, and builds a resilience to external effects.  
But the imagined geographies of the local are problematized when we consider the observations of 
Mary Green (67), who originates from Ireland. In the excerpt below, we observe how localized loyalties 
can become more complicated when an individual finds themselves geographically displaced from 
where they were born or grew up:  
WｴｷﾉW ┘;ﾉﾆｷﾐｪ ヮ;ゲデ デｴW S;ｷヴ┞ ;ｷゲﾉWが M;ヴ┞ ゲヮﾗﾐデ;ﾐWﾗ┌ゲﾉ┞ ゲ;ｷSぎ さI ﾉｷﾆW デｴW WW┝aﾗヴS 
cheddar because I like the taste of it, but also there is that thing that it comes from 
Wexford, from where I come fromくざ “ｷﾏｷﾉ;ヴﾉ┞が ゲｴW ｴ;ゲ ; ヮヴWaWヴWﾐIW aﾗヴ Iヴｷゲｴ ヴ;デｴWヴ 
デｴ;ﾐ Bヴｷデｷゲｴ HWWaぎ さI デｴｷﾐﾆ ｷデげゲ ﾐｷIWヴが I ゲWWﾏ デﾗ Sﾗ HWデデWヴ Iﾗﾗﾆｷﾐｪ ｷデ ;ﾐS ｷデ SﾗWゲﾐげデ 
ゲWWﾏ デﾗ ぐ ｷデげゲが ｷデげゲ ;ﾉ┘;┞ゲ デWﾐSWヴが ┘ｴWヴW;ゲ Iげ┗W ｴ;S H;S W┝ヮWヴｷWﾐIWゲ ┘ｷデｴ ゲﾗﾏW ﾗa 
デｴW ﾗデｴWヴゲくざ “ｴW ゲ;┞ゲが さI デｴｷﾐﾆ ｷデげゲ a cultural thing and supporting where you come 
aヴﾗﾏくざ ふFｷWﾉS-notes 04-03-2011)  
Likewise, accompanying Nazra Habib (55) on a visit to her local South Asian continental shop revealed 
further conflicts. Nazra and the first author came upon two Bangladeshi men selling fresh produce out 
of the back of a van. This particular van and its owners were unfamiliar to Nazra, but she explained 
デｴ;デ ｷデ ┘;ゲ ﾗﾐW ﾗa ;ﾐ ｷﾐIヴW;ゲｷﾐｪ ﾐ┌ﾏHWヴ ﾗa さﾏﾗHｷﾉW ゲｴﾗヮゲざ ゲWヴ┗ｷIｷﾐｪ デｴW デWヴヴ;IWS ゲデヴWWデゲ ┘ｴｷIｴ ;ヴW 
home to a large South Asian population. When probed, the men revealed that they bought most of 
their stock from the wholesale markets at Bradford and Birmingham, so it is possible that they 
themselves came from outside the area. Nazra bought some things from them which were much 
cheaper than at her regular shop, but she explained that she must buy things from the shop as well, 
ﾗヴ デｴW ﾗ┘ﾐWヴゲ ┘ﾗ┌ﾉS HW さ┌ヮゲWデくざ Tｴ┌ゲが SWゲヮｷデW デｴW ┘ｷSWヴ ゲWﾉWIデｷﾗﾐ ﾗa ﾉ;ヴｪWﾉ┞ HWデデWヴ-quality produce 
at cheaper prices from the van, there remains a consciousness of community-based loyalty. These 
ethnographic encounters with participants as they negotiate the private space of home and the public 
ゲヮ;IWゲ ｷﾐ ┘ｴｷIｴ ヮヴﾗ┗ｷゲｷﾗﾐｷﾐｪ デ;ﾆW ヮﾉ;IW ｷﾉﾉ┌ゲデヴ;デW ┘ｴ;デ B;ヴﾐWデデ Wデ ;ﾉく SWゲIヴｷHW ;ゲ デｴW さﾏｷIヴﾗ-
performances of ethical consumption in the most intimate contexts of inter-ゲ┌HﾃWIデｷ┗W ｷﾐデWヴ;Iデｷﾗﾐざ 
(Barnett et al. 2005: 37).  
Within the dynamics of provisioning, there was evidence of a range of contingencies and 
contradictions, demonstrating that concerns are always practiced situationally. For example, Gina 
ふヲΑぶが ┘ｴﾗ ｷゲ ﾏﾗデｷ┗;デWS ヮヴｷﾐIｷヮ;ﾉﾉ┞ H┞ Iﾗゲデが ケ┌;ﾉｷデ┞ ;ﾐS I;ヴW ﾗa ｴWヴ a;ﾏｷﾉ┞げゲ ｴW;ﾉデｴねas opposed to 
concerns about animal welfareねexplained how she would pay extra for mid-range chicken which she 
believes to be of better qualiデ┞が H┌デ ;デ デｴW ゲ;ﾏW デｷﾏW H┌┞ゲ さWIﾗﾐﾗﾏ┞ざ Wｪｪゲく “ｴW ヴWIﾗｪﾐｷ┣Wゲ デｴ;デ デｴｷゲ 
;ヮヮW;ヴゲ デﾗ HW ; a;ﾉゲW WIﾗﾐﾗﾏ┞ ;ﾐS デｴ;デ さｷデげゲ ヮﾗｷﾐデﾉWゲゲ ﾏW ｴ;┗ｷﾐｪ ヮ;ｷS ; aｷ┗Wヴ aﾗヴ aﾗ┌ヴ Hｷデゲ ﾗa IｴｷIﾆWﾐ 
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┘ｴWﾐ I Iﾗ┌ﾉSげ┗W ヮ;ｷS ; aｷ┗Wヴ ;ﾐS ｪﾗデ デWﾐ ﾗa デｴW ﾗﾐWゲ デｴ;デ ;ヴW ヮ┌ﾏヮWS a┌ﾉﾉ ﾗa ┘;デWヴ, and I think it ends 
┌ヮ ﾗ┌デ┘Wｷｪｴｷﾐｪ ぐ B┌デ ｷﾐ ﾏ┞ ｴW;S デｴ;デげゲ ;ﾉヴｷｪｴデくざ TｴWゲW IﾗﾏﾏWﾐデゲ ｷﾉﾉ┌ゲデヴ;デW デｴW ヮﾗｷﾐデが ﾏ;SW H┞ B;ヴﾐWデデ 
Wデ ;ﾉく ふヲヰヰヵぶが デｴ;デ さW┗Wヴ┞S;┞ Iﾗﾐゲ┌ﾏヮデｷﾗﾐ ヴﾗ┌デｷﾐWゲ ;ヴW ﾗヴSｷﾐ;ヴｷﾉ┞ WデｴｷI;ﾉくざ DWaｷﾐｷﾐｪ さWデｴｷI;ﾉざ ;ゲ 
ヴWaWヴヴｷﾐｪ デﾗ さデｴW ;Iデｷ┗ｷデ┞ ﾗa Iﾗﾐゲデヴ┌Iデｷﾐｪ ﾉｷaW H┞ ﾐWｪﾗデｷ;デｷﾐｪ ヮヴ;IデｷI;ﾉ IｴﾗｷIWゲ ;Hﾗ┌デ ヮWヴゲﾗﾐ;ﾉ IﾗﾐS┌Iデがざ 
デｴW ;┌デｴﾗヴゲ ゲ┌ｪｪWゲデが デｴ;デ さデｴW ┗Wヴ┞ H;ゲｷIゲ ﾗa ヴﾗ┌デｷﾐW Iﾗﾐゲ┌ﾏヮデｷﾗﾐねa concern for money, quality and 
so onねI;ﾐ HW ゲWWﾐ デﾗ ヮヴWゲ┌ヮヮﾗゲW ; ゲWデ ﾗa ゲヮWIｷaｷI ﾉW;ヴﾐWS WデｴｷI;ﾉ IﾗﾏヮWデWﾐIｷWゲざ ふB;ヴﾐett et al. 2005: 
28). When performed on behalf of others, in particular the family, these competenciesねas evidenced 
in the work of Miller (1998, 2001)ねare often guided by moral sentiments in which altruistic concerns 
about the environment, distant strangers or non-humans come second to the health and well-being 
ﾗa ﾗﾐWげゲ ﾗ┘ﾐ a;ﾏｷﾉ┞ ふJ;Iﾆゲﾗﾐ Wデ ;ﾉく ヲヰヰΓぎ ヲヰぶく HWヴWが ┘W ;ヴW ヴWﾏｷﾐSWS ﾗa M;ゲゲW┞げゲ ﾗHゲWヴ┗;デｷﾗﾐゲ 
ヴWｪ;ヴSｷﾐｪ デｴW さｴWｪWﾏﾗﾐｷI ｪWﾗｪヴ;ヮｴ┞ ﾗa I;ヴW ;ﾐS ヴWゲヮﾗﾐゲｷHｷﾉｷデ┞ ┘ｴｷIｴ デ;ﾆWゲ デｴW aﾗヴﾏ ﾗa ; ﾐWゲデWS ゲWデ 
ﾗa ‘┌ゲゲｷ;ﾐ Sﾗﾉﾉゲく Fｷヴゲデ デｴWヴW ｷゲ さｴﾗﾏWがざ デｴWﾐ デｴWヴW ｷゲ ﾉﾗI;ﾉｷデ┞が デｴWﾐ ﾐ;デｷﾗﾐが ;ﾐS ゲﾗ ﾗﾐざ ふM;ゲゲW┞ ヲヰヰヴぎ Βに
Γぶく A ｴｷWヴ;ヴIｴ┞ ﾗa さI;ヴｷﾐｪざ ｷゲ デｴWヴWaﾗヴW ゲWWﾐ デﾗ W┝ｷゲデ ┘ｷデｴｷﾐ W┗Wヴ┞S;┞ ヮヴﾗ┗ｷゲｷﾗﾐｷﾐｪ ヮヴ;IデｷIWゲく  
But the contradictions between an awareness of the prevalent discourse of ethical consumption and 
the absence of consistently ethical shopping practices (Jackson et al. 2009: 20) could not always be 
W┝ヮﾉ;ｷﾐWS ;┘;┞ ｷﾐ デWヴﾏゲ ﾗa さﾏﾗヴ;ﾉｷデ┞ざ ;ﾐS ｴｷWヴ;ヴIｴｷWゲ ﾗa I;ヴｷﾐｪく IﾐSWWSが ゲﾗﾏW ヮ;ヴデｷIｷヮ;ﾐデゲ ゲヮﾗﾆW ┘ｷデｴ 
candor about the range of practices they engaged in, provenance sometimes mattering, and 
sometimes not. Here, for example, we have Rob (30) who, in some respects, fits the profile of the 
さI┌ﾉデ┌ヴ;ﾉ ﾗﾏﾐｷ┗ﾗヴWざ ;ゲ SｷゲI┌ゲゲWS H┞ W;ヴSW Wデ ;ﾉく ふヲヰヰΑぶく Hｷゲ Wﾐﾃﾗ┞ﾏWﾐデ ﾗa ｴｷｪｴ-quality, high-status 
food is counterbalanced with more mundane acts of everyday provisioning and eating which include 
economy brands and fast food:  
YW;ｴが Iげﾉﾉ ;Sﾏｷデが I ┘ﾗﾐげデ ﾆWWヮ ; ゲWIヴWデが I ┘ｷﾉﾉ Sヴｷ┗W デﾗ デｴW a;ヴﾏ ;ﾐS H┌┞ ; ヮｷWIW ﾗa 
award-winning meat, thaデげゲ ﾉﾗ┗Wﾉ┞ Hﾗヴﾐ ;ﾐS HヴWS デｴ;デが ┞ﾗ┌ ﾆﾐﾗ┘が ゲWヴ┗WS ｷﾐ ; 
MｷIｴWﾉｷﾐ ゲデ;ヴヴWS ヴWゲデ;┌ヴ;ﾐデが ;デ デｴW ゲ;ﾏW デｷﾏW Iげﾉﾉ H┌┞ WIﾗﾐﾗﾏ┞ ゲデ┌aa aヴﾗﾏ AゲS; ;ﾐS 
Iげﾉﾉ Sﾗ MIDﾗﾐ;ﾉSげゲ ;ﾐS KFC げI;┌ゲW ｷデげゲ ;ﾉﾉ ;Hﾗ┌デ H;ﾉ;ﾐIW aﾗヴ ﾏWく  
Likewise, while John Elland expressed concern about food miles and carbon emissions, when probedね
during a shopping go-alongね;ゲ デﾗ ┘ｴWデｴWヴ Jﾗｴﾐげゲ IﾗﾐIWヴﾐゲ W┝デWﾐSWS デﾗ ;ﾉIﾗｴﾗﾉが ｴｷゲ ┘ｷaWが Lｷ┣が 
;ゲゲWヴデWSぎ さJﾗｴﾐげﾉﾉ デ;ﾆW ﾗﾐ Hﾗ;ヴS ┘ｴ;デ ｷデ ゲ┌ｷデゲ ｴｷﾏが H┌デ ﾐﾗデ ┘ｴWﾐ ｷデ SﾗWゲﾐげデが ┘ｴWヴW;ゲ I Sﾗﾐげデ デWﾐS デﾗ HW 
; ｴ┞ヮﾗIヴｷデWく ぷWｴWヴW ｷデげゲ aヴﾗﾏへ SﾗWゲﾐげデ HﾗデｴWヴ ﾏWが W┗Wヴくざ CﾉW;ヴﾉ┞が aﾗヴ Jﾗｴﾐが ヮヴﾗ┗Wﾐ;ﾐIW ﾏ;デデWヴゲ ﾗﾐﾉ┞ 
some of the time.  
Iﾐ W┝ヮﾉ;ｷﾐｷﾐｪ デｴW ;ヮヮ;ヴWﾐデ ｷﾐIﾗﾐゲｷゲデWﾐIｷWゲ ｷﾐ ｷﾐSｷ┗ｷS┌;ﾉゲげ ｷﾐIﾗヴヮﾗヴ;デｷﾗﾐ ﾗa IWヴデ;ｷﾐ ┗;ﾉ┌Wゲ ﾗヴ ﾆﾐﾗ┘ﾉWdge 
into their everyday practices, the work of Jean-Claude Kaufmann (2010) is useful. Speaking of how 
さゲIｷWﾐデｷaｷIざ ﾆﾐﾗ┘ﾉWSｪW ;Hﾗ┌デ SｷWデ ;ﾐS ﾐ┌デヴｷデｷﾗﾐ ｷゲ ﾐWｪﾗデｷ;デWS ｷﾐデﾗ ヮヴ;IデｷIWが ｴW ﾗHゲWヴ┗Wゲぎ   
Ideas come from the outside and are stored in a separate mental stratum that may 
be either active or dormant and which is divorced from our actual practices. They 
have no immediate effect on the underlying mechanisms that govern our practices 
and reshape the things that make individuals what they are day by day. The 
personality splits into two: a concrete, active being on the one hand, and a sort of 
parallel cognition that takes the form of an ethical consciousness on the other. 
(Kaufmann 2010: 23)  
Thus, we see that while we might understand, cognitively, the differeﾐIW HWデ┘WWﾐ さｪﾗﾗSざ ;ﾐS さH;Sざ 
products and the ethical implications, or impact on our health, this is often overriddenねas we have 
illustratedねby other factors such as habit, routines, taste and personal preferences which may differ 
from one week to the next.  
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Conclusion  
In moving the focus away from point of origin, supply chains and alternative spaces of exchange, this 
discussion examines provenance from the ground up, making the contingent nature of consumer 
practices the lens through which provenance is explored. What results is a broader understanding of 
what provenance comes to stand for consumers, amidst a broader shift in emphasis away from 
notions of ethical consumption in which particular ethical positions, such as in relation to fair trade or 
to local production, can be abstracted as in academic and public discourse. That shift moves instead 
towards an acknowledgment of consumer ethics; forms of practice which while ethically significant, 
are often complex and in tension, and embedded in the exigencies of everyday life. Our data suggest 
that concerns about provenance are embedded in the wider ethics of food production, distribution 
and consumption and enable participants to engage in diverse performances of care on a range of 
scales, from caring for local or distant farmers, future generations or non-humans; but, as our data 
ｷﾉﾉ┌ゲデヴ;デWが デｴWゲW ;ヴW ﾐﾗデ さヮWヴaﾗヴﾏWSざ ;ゲ IﾗﾐゲIｷﾗ┌ゲ ゲデヴ;デWｪｷWゲ ﾗヴ I┞ﾐｷI;ﾉﾉ┞ さSWヮﾉﾗ┞WSざ ﾃ┌ゲデｷaｷI;デｷﾗﾐゲ aﾗヴ 
particular choices. They simply form the basis of everyday choices which are contingent upon 
circumstances and opportunities, routines and personal preferences. Indeed, for most of our 
participants, everyday decision-making regarding food purchase and consumption takes place within 
a loose ordering of priority, in which global concerns are subsumed under, and appropriated to, a 
more immediate concern to demonstrate love and care for those closest to us. Seen in this light, 
whether in the shop, or at the table, or through performing intimate acts of caring for the tastes and 
preferences of oneself or a loved one, provenance does matter; at least some of the time. However, 
performances of care are profoundly situated, with the tensions and ambivalences between different 
and often competing concerns leaving ample space for consumers to negotiate them into everyday 
practice. In the ways in which our participants talk about and do show concern about provenance, it 
is clear that such concerns are subordinated to the ethical imperative to do feeding and eating 
さヮヴﾗヮWヴﾉ┞がざ ;ﾐS aﾗﾗS ヮヴovenance is also enrolled to this primary ethical imperative. Nonetheless, in 
responding to the calls of those scholars who have suggested that more nuanced understandings of 
the intricacies of provenance issues can be furnished only by including the standpoint of the consumer, 
what we see is the complexity of provisioning in practice. Showing the limits of conventional 
approaches to influencing consumer choice towards more ethical consumption, it is clear that the 
ethical imperative to do good, or at least less harm, must be weighed up and accomplishedねas 
Jackson et al. (2009) and Blake et al. (2010) previously illustratedねin the context of the opportunities, 
obligations and constraints of everyday life.  
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Notes  
1 See for example Hinrichs (2003) on issues of scale and Selfa and Qazi (2005) on the different 
ﾏW;ﾐｷﾐｪゲ ﾗa さﾉﾗI;ﾉｷデ┞ざ デﾗ ヮヴﾗS┌IWヴゲ ;ﾐS Iﾗﾐゲ┌ﾏWヴゲく  
2 Thirty-seven participants contributed to the seven focus groups, including thirteen men. In addition 
to a mixed pilot group, one group was with young male house-sharers aged 23に30; another with older 
people aged 63に89 living in a former mining village; one was comprised of Indian and Somali women 
with school-aged children; one of low-income mothers aged 27に38; one with married or cohabiting 
couples aged 29に41; one with people aged 39に 79 living in rural Derbyshire.   
3 Selected images from the go-;ﾉﾗﾐｪゲ ;ﾐS ﾆｷデIｴWﾐ デﾗ┌ヴゲ I;ﾐ HW ;IIWゲゲWS ┗ｷ; デｴW ヮヴﾗﾃWIデげゲ ﾗﾐﾉｷﾐW ヮｴﾗデﾗ 
gallery: http://www.flickr.com/photos/52548860@N08/sets/.  
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